





New Mustang cantérs

Into Japan

With its short deck lid, long hood and galloping Mustang centred in
the grille, there’s no question about the heritage of this newest model
Mustang, America’s most loved “pony car” for more than 45 years.

Available at Ford dealers in Japan, the Mustang borrows from the
crisp, sharp lines of earlier thoroughbreds, with an exterior that has
been redesigned to emphasise a more muscular and sculpted look.
The interior has also been completely revamped.

Like the original model in 1964, two body styles — a convertible and
a coupe — are available in left-hand drive versions. Both models offer
the choice of two engines — a thrifty, fuel sipping V6 or a potent,
muscular V8.

A quality nod for |kon

The Ford lkon has beaten the Maruti Swift Dzire and Tata Indigo to rank
highest in the entry mid-size segment in J.D. Power’s November 2009
India Initial Quality Study (IQS), which measures problems owners
experience with their new vehicles during the first two to six months
of ownership.

The lkon emerged the clear winner with 90 problems per 100 vehicles
(90 PP/100), compared to the segment average

of 123 PP/100 for overall new-vehicle quality

\ in India. This is another feather in
the cap for the car, which

along with the
Endeavour, earned

top scores in their
respective segments
in the 2009 J.D.
Power Vehicle
Dependability Study.

news roundup

Beating as ONE drum

The sound of 2,000 African drums being beaten in unison swelled into a
thunderous roar as employees in Ford’s Silverton plant joined hands and
rhythm — with Ford President and CEO, Alan Mulally — to celebrate the 10th
anniversary of the Employee Wellness programme that has been credited
with keeping HIV/AIDS levels low in the plant and the surrounding community.

Mulally was in South Africa with other Ford executives to look at business
operations, meet with dealers and interact with employees last month. “I've
seen the business plans and I'm extremely impressed. South Africa will
compete on a global scale — this is your chance to shine,” Mulally told the
enthusiastic crowd.

It’s raining awards!

Ford is on a roll in APA, picking up awards for its vehicles here, there
and everywhere.

The new Fiesta took the annual AMI Insurance NZ Autocar
‘2009 Car of the Year’ award in New Zealand. The Fiesta LX also took
the title of ‘Australia’s Best Small Car 2009’ in Australia’s Best Car Awards,
while the Fiesta CL came in tops in the Drive Car of the Year Awards
20009 for ‘Best Small Car under AUD 20,000’ (USD 18,200). The Fiesta
ECOnetic also won the Carsguide ‘Green Car
of the Year’ award.

In the Philippines, the Car Awards Group |
named the Everest 4x4 ‘Best Mid-size 4x4 ,-"'
SUV’ and the Expedition Eddie Bauer EL
‘Best Luxury SUV’ for 2009. In Indonesia, |
the annual Autobild readers’ poll recognised
the Focus TDCi as ‘Best Medium Hatchback’
and the Ranger as ‘Best Double Cabin Truck’
of the year.

&

After selling more than half a million units around the world, Ford’s wildly popular global
compact finally made its keenly anticipated debut in ASEAN at the Thailand Motor Expo in

early December. Thronged by media and public who were jostling for a closer look, the
Tango Red model exceeded everyone’s expectations.

Some 70 Ford VIP customers were given an exclusive look at the interior. Pasuta
Phongam was one of the first to get into the front seat to take photos of the console. She
liked it so much that she asked her mum to buy one for her once it's on sale.
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View from the top

One used to go out in the middle of the night to “steal” cars while another harbours a secret ambition to be a
lifesaver on Bondi Beach. Find out who they are and other juicy tidbits as we bring you the insider’s view into
the lives of our high-profile market leaders.

What is exciting
for your market
in 2010?

What has been
the highlight of
your career with
Ford?

Which Ford vehicle
best reflects your
personality?

Employees will be
surprised to know
that...

What’s your
personal motto?

Describe a perfect
Sunday.

What is your New
Year resolution?

What would you
be doing if you
were not working
at Ford?

14/ @Ford
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Marin Burela
Australia

President and CEO
26 years with Ford

A number of fantastic new
launches across key
vehicle lines — Fiesta,
Mondeo and Falcon.

The opportunity to lead the
development of our
amazing new Fiesta — to
be involved in our first truly
global vehicle and to
witness the fantastic
success it is having around
the world.

New Fiesta — it's stylish,
economical, fun and
delivers an all-round good
package.

| spend weekends visiting
car dealerships — our own
and our competitors — and
retail outlets to find out how
other companies are
communicating with customers.

| have an absolute passion
for excellence and firmly
believe that everything is
achievable.

It would have to be at
home with my family. |
don’t mind what I'm doing
as long as my wife and
kids are with me.

To keep focussing on
what's important — both at
work and at home.

I'd be the CEO of the
greatest football club in the
world — the Geelong Cats!

Robert Graziano
China

Chairman and CEO

27 years with Ford

The anticipation of
continued growth in the
industry, our distribution
network, sales, share and
profits.

My personal highlight was
when | was part of Ford
South Africa’s team and
worked with them to
reduce the impact of HIV/
AIDS among our
employees.

Explorer — it is a “go
anywhere, do anything”
vehicle.

| swam competitively in my
youth.

If you believe you can, or
you believe you can't...
you are right. A quote from
Henry Ford.

The perfect day would be
when I'm in the African
Bush, up before dawn and
heading out to view the
game as they move ahead
of the day’s heat.

Exercise more and make a
dramatic improvement in
my understanding and use
of the Chinese language.

Work that involves helping
to reduce the effects of
HIV/AIDS or malaria in
Africa.

-
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Michael Boneham
India
President and
managing director
25 years with Ford

The launch of Figo is really
the No. 1 source of
excitement for us here as
we move into the segment
where 70% of the vehicles
are sold.

The opportunity to work in
different countries and be
involved in three great
launches — the Range
Rover in the U.K., the
Mustang in the U.S. and
now the Figo in India.

Mustang GT — it has a
presence and lots of
passion.

| get up at 5:15 a.m. every

morning and go to the gym.

Nothing is unsolvable.
There is no issue too
difficult that we can’t work
through it.

Up at 7:00 a.m., spend an
hour and a half for tennis,
followed by a long
breakfast, watch sports,
dinner in the evening and
an early night.

Make Figo the most
successful launch we've
ever had in India and make
Ford a real presence.

A lifesaver on Bondi
Beach.

Will Angove
Indonesia
President
30 years with Ford

The launch of the Fiesta
will create huge excitement
and will get Ford into the
largest and fastest-growing
passenger segment here.

Starting the Ford business
here from scratch! From a
blank sheet in 2000, we
now have 35 dealer outlets
across the country.

Ranger — it's tough and
gets the job done.

| sold used cars to pay my
way through university.

Lead by example.

Golf in the morning, kids
sport in the afternoon, and
family dinner in the
evening.

Make the Fiesta launch a
huge success.

A Ford dealer.

Randy Krieger
Japan

President

23 years with Ford

The launch of the Ford
Kuga will be our first new
product in two years and is
expected to become our
No. 1 selling vehicle.

Working with the team in
Japan. They’re the most
dedicated, hardworking
and loyal Ford employees
I've ever met.

Focus ST — it’s athletic but
slightly understated.

My first job at Ford was to
go out in the middle of the
night and repossess cars
from people who didn’t
make their payments.

Luck is where opportunity
meets preparation.

Rain, a book, no e-mail.

Complete level two of the
Japanese Language
Proficiency Test.

A starving artist.




Trevor Auger
New Zealand
Managing director
9 years with Ford

We have the best product
range in the market.
Customers are seeking
genuine value and Ford is
recognised as offering that.

Being involved in the
launch of Ford Solutions
(Extended Service
Business) in 2003. It
delivered real, immediate
and long-term benefits to
Ford and the dealers.

Mondeo - it strives to do
everything well without
necessarily drawing
attention to itself.

| didn’t learn to drive until |
was 22 years old.

Keep striving to be the best
you can be.

Leisurely breakfast and a
few hours with a good book
and great music.

To make a little more time
for reading and learning.

A writer or a university
professor.

&
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Jeffery Nemeth
South Africa

President and CEO

14 years with Ford

Launching new products
and preparing to build a
new global platform in
South Africa as the
worldwide economic
recovery takes shape.

Every day brings a new
highlight; | couldn’t imagine
a more vibrant place

to work.

Everest — it's tough,
sophisticated and loves to
explore the countryside.

| love the manufacturing
process and spend as
much time as possible in
the plant to help improve
quality and efficiency.

People love to win, give
them the tools to succeed
and they will exceed your
expectations every time.

A ski at sunrise, cooking a
big breakfast for the family,
an afternoon sporting event
with friends and followed by
a quiet evening with my wife.

To build the best quality
product at the lowest cost.

On the senior professional
golf tour.

Albert Li
Taiwan

President

21 years with Ford

Market’s recovering from
the crisis and new products
that the customers want
are arriving just in time to
catch the upswing to
continued growth.

Building the best quality
product that customers
love and not making
enough of it.

New Fiesta — it's sporty, fun
and cares about the
environment.

I’'m very down to earth and
have a laser focus on
quality and customer
satisfaction.

Have passion in what you
do, wake up smiling and take
a step forward every day.

A combination of family,
friends and golf.

Stick to the plan and
improve the business one
day at a time.

A finance or economics
lecturer.

Saroj
Kiatfeungfoo
Thailand

Senior vice president
12 years with Ford

It'll be the first time that
Ford introduces the global
B-car Fiesta to Thai
consumers. This is a
growing segment.

Ford has always nurtured
employees to be creative
and to take initiative in a

competitive environment.

Escape —it's at home
everywhere, from outdoors
to formal events.

| was a mining engineer.

Work hard and if no one
will do the job, I'll do it.

Get up early for a swim,
watch sports on TV, take
the family for lunch and
have a reunion with my
sisters in the afternoon.

Continue to have
consistency in our process
and communication.

I'd open a restaurant.

\ /
Rick Baker
The Philippines

President
32 years with Ford

The all-new Ford Fiesta
and Mazda2 will make their
debut, heating things up in
the fastest-growing
segment here.

| get great satisfaction
seeing someone whom ['ve
mentored or supervised
reaching a position of
leadership in the company.

F-Series —it's built Ford
Tough and lasts forever.

| used to sing in a choir
and play in a band.

Do your best.

Chilling out at home and
watching a good movie or
TV series with my wife.

Lose weight.

Can’t imagine working
anywhere else other than
at Ford.

.

Michael Pease
Vietnam

General director

31 years with Ford

Looking forward to the launch
of the new Fiesta so we can
build on the record Ford sales
in Vietnam last year. We were
the biggest market for Ford in
ASEAN last year.

Working in many of the
ASEAN markets and
supporting the growth of
the Ford brand and
operations in this dynamic
growth region.

Everest — it's tough, stylish
and reliable.

| was the first person to
drive a Ford Everest to
Mount Everest base camp.

Enjoy life! Take time out to
smile and have fun.

Exercise for a couple of
hours, read the paper in
the sun and barbecue for
family and friends in the
evening.

Find time to travel more
and enjoy the people in
Vietnam.

Working in a marketing
position in Asia.
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